- MARINE INDUSTRIES ASSOCIATION OF SOU’I’H FI.ORIDA AND !ﬁEOjRMA MARKETING PARTNERSHIP REQUEST

MARKET NG OBJECT IVES
- Showcase Greater Fort Lauderdale as o premier destination
* Increase volume and average dculy rate of room nights in the county
* Increase high-net-worth individuals coming fo the Greater Fort Lauderdale area
* Increase quality media exposure
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CO-BRANDED MEDIA & MARKETING

FLIBS.COM



ATTENDEE DEMOGRAPHICS

¢ Largest in-water boat show in the world

> 110,000 visitors from 52 countries around the globe

> Statewide economic impact of $857 million

° More than $100 million a day in direct sales

« Current FLIBS visitors utilize nearly 150,000 room nights valued at $15.2 million

* 1,100 aitendees have a net worth of more than $20 million

* 25% have an annual income of more than $1 million and 50% have an annual income

of more than $250,000
* More than 1,000 arrive by private jet that land at our local FBOs

MEDIA AND SOCIAL MEDIA STATS

* 500+ national and international journalists attend FLIBS

> $33 million in total PR value/ad equivalent

* Media coverage of more than 1.2 billion+ impressions

* Social Media reached over 7.8 million

* New for 2018 - NBC Sports Network one-hour special (three-year contract)

FLIBS.COM
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